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The IMPORTANCE

- Development of Future Tennis stars — creation of role models

= Driving participation

» Identifying habits & lifestyles

» Communication with The Next Generation” — in the way they
want to....

= Attitudes to tennis coaching & the importance of National
Federations in delivery...

- Unique research available for National Federations — analysed by

» Tennis ranking & gender

the

- Emerging & Established markets next gen eration

of tennis players
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What have we done.....

» Multi-language Online surveys amongst 15-18 year old elite junior tennis players across
Europe

» Tennis Europe website & emails sent by Federations themselves
Achieved

» 790 interviews were obtained across a range of European countries - 47 in total
» All were ranked in the top 300 in their countries, in age groups from 15 to 18
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Junior Tennis

Since its inception, Tennis Europe has always been keen to place as
mmmkmmmmmmmntmmmafm&
Jjunior game in Europe. The first goals of the Junior Committee were the
am'ssntd&honofexshtgntmﬂteammmpeﬁtm and the
creation of European Junior Champion=ships, events which thrive to this
day. The Eurcpean Junior Circuit followed in 1990, completing the
sh'umae_asimnﬂysdm,andhasmmmbmeHemsucpm
for wirtually every major European tennis player since - Grand Slam
winners from Federer, Ferrere, Kafelnikev and Moya to Hingis, Graf,
Henin-Hardenne and Sanchez Vicario all made their first impressions on
the Tennis Europe Junior Tour.

Another aim of the Junior Committee has been to encourage all member
nations to organise their own international tournaments, whilst limiting
the total number of events in order to balance guality with quantity. The
Euwropean Junior Ranking system was introduced over a decade ago, is
recognized throughout Europe. Each year, the MRTennis Europe
Development programme ensures that considerable amounts of money
are invested in order to assist the les=s developed member nations; the
largest proportion of these funds being reserved for junior activities,

The Tennis Europe Junior Tour is divided into three age groups; 12, 14
and 16 & Under, and comprizes regular tour events, plus the various
Ewropean Championships, both individual and team events.

© Sports Marketing Surveys Ltd
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Being world number one
l Male

Winning Wimbledon

Winning French Open H Female

Winning Olympic Gold medal

Winning ATP Masters/Sony Ericsson
Championships

Winning U.S. Open
Winning Davis Cup/Fed cup

Winning Australian Open

Question 33: Which of the following achievements in Tennis do you think is the most prestigious? (% of Base:

respondents). All respondents (790);
Male (467), Female (323)

© Sports Marketing Surveys Ltd
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administration
tournaments

Efficient running of
tournaments

Training facilities (e.g. W Effective
courts)
W Very effective
Coaching at a good
level Other key areas rated effectively
. . Understanding your needs
Promotion of tennis Training & 9y on t _
amoung young people raining & preparation for major tournaments
Assistance for travel & accommodation
General Information Financial support for young players
and advice Education of drug testing procedures

Question 30a: How effectively do you think your National Tennis Federation provides the following services to young

players? Base:
All respondents (790).

© Sports Marketing Surveys Ltd
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Top 50 ranked players Players ranked 51-300
Local Tennis _ Local Tennis
club 8§2% club
Public courts . 11% Public courts
School/college I 4% School/college
facilities facilities

No reply J 3% No reply } 3%

Club system acting as principal feeder for elite junior tennis players.

Base:

uestion 42: Where did begin to pl
Q re cid you begin to piay All respondents (790).

© Sports Marketing Surveys Ltd tennis?
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Top 50 ranked players 51-300 ranked players
Parent(s) —67% Parent(s) —60%
Tennis star on
Coach % 0
oach [J] 8% TV - 11%
Brother/Sister [J] 6% Coach - 10%
Tenm_sl,_\s;tar on . 6% Brother/Sister - 8%
Friend(s) JJ5% Friend(s) 4%
Other family Other family o
member I3°/° member I 3%
School/college School/college o
teacher 1% teacher J 2%

Base:
All respondents (790).

Question 41: Who was the most influential person in you starting to play Tennis?

© Sports Marketing Surveys Ltd
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Suits me and my game

Trying the racquet

Recommendation by coach —

Known for good performance

Sponsorship available for this brand
Used by top players

Personal recommendation

Most impressive technology

A market-leading brand

Price

‘

Question: Which of the Following are most Important to you when Choosing a brand of
Racquet. Tick all that apply.

© Sports Marketing Surveys Ltd

Base:

All respondents = 790
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BTop 50 W51-300 Family

Independent Coach

Tennis Club
Tennis Academy
Self

National Federation

School/College/University

Base:
All respondents (790).

Question 43: Who is mainly responsible for your Tennis training and coaching?

© Sports Marketing Surveys Ltd
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Eﬁiﬁ‘:ﬁi‘;’i ﬂ‘f‘;’:;‘j{: coaching by Emerging and Established
Countries?

B Emerging Family

OEstablished

Tennis Club

Independent Coach

Tennis Academy

Self

National Federation

School/College/University

Base:

Question 43: Who is mainly responsible for your Tennis training and coaching? E:fg%;gd(?ggi')

© Sports Marketing Surveys Ltd
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Overall BM rank

Parents Parents

Coach - Coach

Myself Myself

No-one No-one
Manager/Agent Manager/Agent

Person from Person from H Top 50
National National
Question 46: Who is dealing with your sponsorship/management Base:

issues?

All respondents (790).

© Sports Marketing Surveys Ltd
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Independent coach

Tennis Academy

Tennis Club

Family

Self

@ Excellent m Good B OK E Poor & Very poor @ Don't know

Question 44: Overall, how good is your training and coaching at providing
everything you need to achieve your potential as a tennis player?

How do the Players Rate their Training and Coaching?

© Sports Marketing Surveys Ltd

Base:
All respondents (790).
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NUMBER OF RESPONDENTS
- Top 10 Countries

GENDER

Female
94

United Kingdom
Russia

Ukraine

Netherlands

599%

Germany

Ital 18
aly 7 e AGE

Austria 129%

Romania

Belarus

16
25% 15
54%

Finland

Base: All respondents (790).

© Sports Marketing Surveys Ltd




f ‘

Sports Marketing Surveys

quality research for management action

Respondent National Junior Ranking

51 to 100 _ 129%
101 to 200 _- 8%

201 to 300 ' 3%

Question 50: Please select you tennis ranking for your age group in your country. Base: All respondents (790).

© Sports Marketing Surveys Ltd
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Other Topics

- Favourite Tennis Players — both male & female professionals
- Future in tennis - plans post Aged 18.......... how many want to be Coaches?
- Communication & Source of Tennis Information
- Use of Tennis websites
- Rating of websites for information
- Attitudes to National Federations
« Role of Tennis Europe & National Federations
- Performance of National Federations

- Attitudes to ATP and WTA Tours e
nhext gen eration

of tennis players

- Equipment usage — additional survey
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The Opportunity

- Numbers, numbers, numbers — using the statistics

» Consumer insight is critical for Tennis

= This is about the “Future of Tennis”

» Can any National Federation afford NOT to have this
information?

» Relevant for:

= Coaching

= Communications

the

. Marketing next generation

of tennis players

= Your National development of Tennis



Y e

Sports Marketing Surveys

quality research for management action

NEXT STAGES

« Influence the “Next Generation” survey for 2009

- Complete your evaluation form....

» Purchase the report on behalf of your National Federation

- All National Federations should have this report

- Report price

- Normal price of €2,500

= Order at the Tennis Europe Coaches Symposium: €1,400

« Order today from Hrovje & Carola at Tennis Europe

‘
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Sports Marketing Surveys

»

»

»

»

»

»

»

»

Leading INDEPENDENT specialist sports &

sponsorship agency

FULL SERVICE provision — media, market

research, consultancy

HOLISTIC approach — working with all partners
LOCALLY GLOBAL

HISTORY - databases, knowledge, experience
UNDERSTANDING all angles of the business
LOYAL client base and a long term attitude

QUALITY - service, executives, data, reporting

© Sports Marketing Surveys Ltd
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John Bushell
Director

The Courtyard
Wisley

Surrey

GU23 6QL

UK

t: +44 (0)1932 350600

f: +44 (0)1932 350375

E: johnb@sportsmarketingsurveys.com
www.sportsmarketingsurveys.com



